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The ‘Creative Edge’ project brings together universities, development agencies
and industry bodies from Ireland, Northern Ireland,
Finland and Sweden to identify the current breadth
and future scope of the creative economy in
peripheral regions. The project seeks to put in
place a number of measures that will promote
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€1.1 million project is funded by the
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Northern Periphery Programme (NPP)
under Interreg 4C.
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creatives in Northern Europe
access markets that offer
greater opportunity.
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A final note of
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At
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of project is a belief in a better
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have
inspired great insights and it is our belief that the
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‘A view from the edge gives the best perspective’

Introducing the Creative Edge Project:
Enabling the Creative Industries
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Creative Places

Spaces to be Creative:

One direct consequence of the
recent global economic
downturn is an increased rate
of vacancy in cities and towns
across Europe.

Spaces to be creative aims to
match emerging creative talent
with spaces to let them create
and showcase their work.
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NUI Galway Contact Details:

Email: melissa.ohea@nuigalway.ie
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Creative Edge: Releasing the
Creative Potential of Europe’s
Periphery
Sharing a common geography on
northern
periphery,
the project
‘AEurope’s
view from
the
edge gives
the best
partners (see page 3) have come together to support and exploit the potential
for the creative economy in predominantly rural regions. The Creative Edge
www.creative-edge.eu
project has at its core four main objectives:
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The Creative Edge project is a timely one.
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and established creative industries in the
PwC estimates the 2006 global entertainment and
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media market at about US $ 1,400 billions
across a variety of disciplines from craft to
App development showed that most people
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confined by their inability to access international
markets and the inability to share information and
learn from contemporaries here and abroad.
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Creative Economy
Potential
The main objective of the Creative Edge project is to increase
the active participation of local creative organisations and
businesses in global markets and to increase their ability to
attract and utilise local emerging creative talent in these
markets. This is important as the creative economy is
increasingly seen to be a major area of growth in the coming
decades for rural peripheral regions. Studies continue to show
how the creative sector is a leading indicator of global growth
e.g. “In economic terms, the cultural and creative sector is
globally one of the fastest growing. Estimates value the sector
at 7% of the world’s GDP and forecast 10% growth per year”
(UNCTAD, 2010).
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NPP region. Consultation with the sector
across a variety of disciplines from craft to
App development showed that most people
working in the creative sector found themselves
confined by their inability to access international
markets and the inability to share information and
learn from contemporaries here and abroad.

Meet the Partners: The
Western Development
Commission

Film i Västerbotten is a regional resource centre
for film and video. Our mission is to support and
broaden film culture in the County of Västerbotten,
Sweden.

The Western Development Commission (WDC) is a
statutory body that was set up to promote both social and
economic development in the Western Region of Ireland
by:
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focus on film culture, constitutes a natural bridge between
different initiatives in the industry.

Introducing the Creative Edge Project:
Enabling the Creative Industries
The Whitaker Institute for Innovation and Societal

•
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(continued)

NUI Galway is a leading international, research-intensive
university ranked among the top 250 universities in the world.
‘A view from the edge gives the best perspective’
We have internationally recognised expertise in Biomedical
Science and Engineering, Web Science, Human Rights, Marine
www.creative-edge.eu
Science, Energy and Environmental Science,
Applied Social
Sciences and Public Policy, and the Humanities, in particular
literature, theatre and Irish Studies. Home to 17,000 students,
the university has a unique offering as one of the largest
educational institutions on Europe’s Northern Periphery.

Source: PricewaterhouseCoopers, Global
Entertainment and Media Market by Region 2006
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Meet the Partners: National
University of Ireland, Galway

-

The mapping of the creative sector in peripheral European regions: an
extensive exercise that will contribute to the growing academic
literature on the impact of creativity on economic well-being.
- The creation of an Export platform providing creative industries from
peripheral areas with the opportunity to access international markets
via real and virtual presences.
- An Employment bank for potential employees and employers in an
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Meet the Partners:
South East Economic
Development

Our vision is to work for a thriving, modern
audiovisual industry in the county and the region.
It will maintain high artistic standards and an
international reputation and will operate in line
with both the current and the future market. We
aim to achieve this through developing skills in
the long term and maintaining a creative climate
in parallel with a basic programme that, with its

Developing strategic regional development
projects in sectors with growth potential,
particularly for rural areas, including renewable
energy, creative industries, tourism and organic
agri-food.
Undertaking high quality social and economic
analysis to inform government policy and try to
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For more information see: www.creative-edge.eu
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