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Creative Place Development in Northern Ireland 
Central to Creative Place Development, work package 5 of the Creative Edge 
project, is developing a model for Creative Hubs that facilitates creative businesses 

to access unused commercial premises on a non profit basis. The concept facilitates 
the enrichment of the main streets of towns and villages, bringing life to previously 

vacant buildings. Creative Hubs also create an opportunity for creative talents to 
showcase their work, to connect with buyers and to enhance their social networks. 
This work package is led by Craigavon Borough Council, part of South East 

Economic Development (SEED) in Northern Ireland.  One such space, the Lurgan 
Creative Hub, was launched in March (see last page for pictures from the launch). 
Based on William Street, there are currently two businesses operating from the 

Lurgan Creative Hub. One is the multimedia production company, BNL 
Productions, offering a number of multimedia services from the Hub, such as web 

design, film production and media conversion. Also working here is street artist 
Dermot McConaghy, also known as DMC. The Lurgan Creative Hub has also been 
utilised as a cultural venue, as a space for music gigs, such as the „Hometown Show‟ 

that ran in May.  

Premises are a significant expense for many businesses. The Lurgan Creative Hub is 
established based on a „peppercorn rent‟ system, a rental agreement where rent is a 

nominal payment, but gives the tenant and landlord the security of having a lease 
agreement. Work is also underway for another Creative Hub in the South East 
Economic Development (SEED) area, with interest from publishing, digital printing 

and craft businesses. There are also hopes to include different types of business 

forms in future Creative Hubs, such as social enterprises, to increase the wider 
positive social and economic impact of Creative Hub initiatives. Developing the 
Lurgan Creative Hub has also provided food for thought on ways to best further 

develop these initiatives. For example, to make creative hubs more sustainable, if 
the hub involves any investment in construction, a logical approach is „retrofitting‟, 
to in the long term reduce general operational costs. Creative Edge also plans to 

network internationally with similar types of initiatives in Finland and Sweden to 
learn from their experience.  

 

  

       

 

In this issue... 
We focus on Creative Edge 

activities that aim to open 

new market channels and 

enhance opportunities in the 

creative economy - Creative 

Place Development, the 

Creative Access Model to 

Export Markets and the 
Policy Review. 
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MyCreativeEdge - The Creative Showcase for 

Europe’s Northern Edge 

 

 

With over 100 profiles on the MyCreativeEdge website at the end of July, this Creative Edge 
initiative is already attracting great interest.  

Export development is a central part of the sustainable growth of the creative sector. 
Growth in exports can increase the economic contribution of the creative industries 

and employment opportunities for creative talent. A model for access to export 
development is a key objective of work package 3 of the Creative Edge project. The 
new website MyCreativeEdge.eu provides this model. 

MyCreativeEdge is a website that aims to increase the amount of international 

business done by creatives and also improve the job prospects of new creative talent 
in the Creative Edge partner regions. Creative industry businesses, freelancers and 

jobseekers in the Creative Edge partner regions in the west of Ireland (counties 
Donegal, Sligo, Leitrim, Roscommon, Mayo, Galway and Clare), Northern Ireland 
(council areas of Ards, Armagh, Banbridge, Craigavon, Down and Newry & 

Mourne), northern Finland (Lapland and North Ostrobothnia) and Västerbotten  in 
northern Sweden are provided with the opportunity to showcase their work, at no 
cost, on www.mycreativeedge.eu.  

 

The Western Development Commission (WDC) in Ireland is the organisation 

responsible for the overall design and operation of MyCreativeEdge.  Each of the 
Creative Edge partner organisations is the contact point for MyCreativeEdge in their 
own region. 

MyCreativeEdge includes profiles from the following creative sectors: advertising and 
publishing; architecture; arts; crafts; design; digital media; fashion and jewellery; film 
and video; music and theatre; photography; software and gaming; and TV and radio 
(continued on page 3). 

Creative Edge partners recreate the MyCreativeEdge logo 

 

 

Networking on 

MyCreativeEdge  

A networking opportunity is 
provided through the 

MyCreativeEdge Forum. This 
is the members‟ area of the 
website and helps to open 

national and international links 
between creative businesses that 

could be future potential 
partners. Creative jobseekers 
also have access to the 

MyCreativeEdge Forum. The 
forum also has information and 
advice for creatives to help 

increase their international 
activity and exports.  

 

 

 

Creative Showcase 

MyCreativeEdge can increase 
the amount of international 

business done by creatives by 
increasing the profile of their 
business, assisting them as a 

marketing tool. Businesses and 
freelancers on MyCreativeEdge 
each have a profile page in the 

„Creative Showcase‟ section of 
the website. The Creative 

Showcase provides creative 
businesses and freelancers 
working across the four partner 

regions with an opportunity to 
showcase their creativity to 

international buyers in a highly 
visual way. 

Employ a Creative 

The „Employ a Creative‟ 

section on MyCreativeEdge 
allows new creative talent 
looking for work to present 

their skills to potential 
employers. Businesses looking 

to employ a creative can 
browse „Employ a Creative‟ 
profiles to find the person with 

the correct skills they need.   

 

http://www.mycreativeedge.eu/


 

 

 

Creative Edge Newsletter No. 5         August 2013 

3 

 

 

  

 

MyCreativeEdge is a portal for discovering creative products and creative suppliers from across Europe‟s northern edge, both 
for consumers and businesses. While not a direct e-commerce site, website visitors can contact the creative business directly or 
link to their own e-commerce website. The diaspora are a key target market for the creative products and services showcased 

on MyCreativeEdge. 

According to Ian Brannigan, Head of Regional Development with the WDC “Individuals or businesses wanting to contract a 
creative service like graphic design, photography, architecture or audio-visual services, or to purchase creative products like 

crafts, jewellery or art, will find MyCreativeEdge a great resource”.    

A Talent Voucher scheme is also being run as part of the MyCreativeEdge initiative. Members of MyCreativeEdge can apply 
for a voucher of €2,000 to contract a new creative talent to work on a project for them. New creative talent from the West of 

Ireland, Västerbotten (Sweden) and Northern Finland can benefit from the Talent Voucher scheme.   

An international digital marketing campaign is currently being run to attract creative members and potential buyers to 
MyCreativeEdge.  Marketing and sales budgets can be very tight for small businesses.  Members of MyCreativeEdge benefit 
from an international digital marketing campaign targeting potential customers in the partner regions, the US, the UK and 

across Europe. 

Promotional brochure for MyCreativeEdge 

 

 

      Creative Edge Partners at the launch of MyCreativeEdge 

 

 

 

Sign up, sign up… 

Creating a profile on MyCreativeEdge.eu 

is easy. Creative businesses, freelancers and 
new creative talent seeking employment 
can create their own profile on the site. 

New members can apply to join the 
website at any time by visiting: 

http://www.mycreativeedge.eu/register/.  
Applicants are then contacted about how 
they can create their profile.    

 

http://www.mycreativeedge.eu/register/
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Creative Edge seminar series facilitates network building in Northern 

Ireland’s creative industries 

 
Part of the planned outcomes of the Creative Edge project‟s 

work package 5, Creative Place Development, is the creation 
of social capital between creative businesses, traditional 
businesses and development agencies. Social capital involves 

the generation of trust from working together towards 
common goals that are mutually beneficial. Supporting the 

development of networks, where creative human capital, 
that is knowledge and skills, is shared is an important part of 
this process.  

 

 

 

The Creative Edge seminar series was run by Craigavon 
Borough Council in Northern Ireland between January and 

May. This initiative supports the development of networks 
and facilitates social capital generation. The Creative Edge 

seminar series brought the experience of creative experts to 
the general public and was of interest to a wide range of 
groups such as entrepreneurs and students.  

Participants at the Art of Presenting Craft seminar 

 

The seminar series addressed a wide range of topics and 
included experts presenting their work and insights. For 

example, one talk in the series was the „Video, Film and 
Imaging‟ seminar held at the Millennium Arts Centre in 
Portadown. Artist and lecturer in photography Dr Anthony 

Haughey presented his work and attendees gained an insight 
into the artistic process. Experienced film maker, Ben Jones 

also presented his work, showing examples from the Middle 
East and Belfast, and discussed sound recording ideas and 
techniques, such as how best to light a subject or scene. 

Attendees also received instruction on the functioning of high 
end video cameras.  

 

 

 

 

 

Another seminar was entitled „Revisiting Modern 

Architecture‟ and was held in the F. E. McWilliam 
gallery, Banbridge, in county Down. Talks were 

delivered by leading experts Mark Hackett, Ciarán 
Mackel and Dr Ellen Rowley, exploring modernist 
architecture and focusing on some of the central issues 

surrounding its history and legacy. The role of 
architecture in the built environment in Ireland and 

Northern Ireland was also the focus of discussion. 
Other seminars in the series focused on specific issues 
in business, such as sustainability, marketing and 

innovation in the creative sector. For example, the „Art 
of Presenting Craft‟ seminar was held in the Market 
Place Theatre in the city of Armagh, where Sara Gunn-

Smith and Moneeza Kahn discussed various aspects of 
developing a craft business, such as how to market and 

distribute craft products, develop a portfolio and use 
the internet as a marketing tool. 

The seminars were a great success and connected 
creative experts with others in the creative sector and 

further afield. Building social capital takes time and 
beginning to open the channels for networking through 

seminars and workshops is one way to do this.   

Poster advertising the Art of Presenting Craft seminar 
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 Cultural statistics – a strategic 

objective for culture 

organisations and a tool for 

creative industries? 

Statistics and culture are not things we might expect to see 
in the same sentence. However it is increasingly 
recognised that the creative and cultural industries could 
benefit from their closer association.  

Statistics can have a bad press. The phrase „lies, 

damned lies and statistics‟ comes to mind. 
However in creative and cultural industries 

statistics can be used do more than justify 
existence. A report prepared for Nesta, the UK‟s 
innovation foundation, earlier this year „Counting 

what counts: what big data can do for the cultural sector’ 

by Anthony Lilley (CEO Magic Lantern 

Productions, media practitioner and theorist) and 
Professor Paul Moore (Head of the School of 
Creative Arts, University of Ulster) highlights the 

many benefits of cultural statistics. Financial, 
operational, increased social impact and improved 

decision making are some of benefits of culture 
statistics discussed in this report. The authors go so 
far as calling for „data driven decision-making‟ and 

recommend that arts and culture organisations 
should make being a data driven organisation one 
of their strategic objectives. 

Measuring such a diverse domain as culture and 
creativity is challenging. Counting what counts also 

highlights that a consistent and comprehensive 
approach to gathering data to compile cultural 
statistics is needed. Easier said than done, but 

efforts are increasing to address this. UNESCO 
published its revised framework for cultural 

statistics in 2009. This is also an  issue receiving 
attention at the EU level.  

 

 

 

 

The European Statistical System Network on Culture (ESSnet-

Culture) working group was established to revise the existing 
European framework for culture statistics, to improve on methods 
currently used to collect culture statistics, and to better encompass 

the complexity of the cultural sector. It published its final report in 
2012 which provides a series of recommendations and some 

practical tools for EU member states. This includes the definition 
of a list of cultural NACE codes and a ranking of their cultural 
link. The list is composed of 29 4-digit classes of NACE Rev.2 

codes, of which 22 are entirely cultural in content, while 7 are 
mainly cultural. NACE (Nomenclature des Activités Économiques 

dans la Communauté Européenne) is a system of classification for 
economic activities in the European Community. The list can assist 
with the harmonisation of data collection on cultural economic 

activities in the EU. This list can also help inform data collection 
for the Creative Edge Database, part of work package 2 of the 
Creative Edge project.  

Statistics presenting data on enterprises, employment and 
occupations in cultural sectors, external trade in cultural goods, 
cultural participation and other cultural statistics will be available 

on Eurostat's website from 2014. For now, the European 
Commission produces a Cultural Statistics Pocketbook that sets 
out the main cultural statistics that can be compared between EU 

countries. This includes the number of people employed in selected 
cultural occupations (archivists, librarians, writers and creative 

artists), number of inhabitants per cinema screen, and external 
trade in musical instruments, for example. 

In addition to this, one of the objectives of work package 2 of the 
Creative Edge project is to begin to address the deficit in cultural 

statistics. Creative Edge is constructing the Creative Edge 
Database, which aims to be an inventory of cultural and creative 

industries in the project partner regions of the west of Ireland, part 
of southern Northern Ireland, Västerbotten in northern Sweden 
and Kemi-Tornio in northern Finland. The information aggregated 

in the database is collected from a wide variety of sources on 
cultural and creative industries, such as industry organisations and 
public bodies. A diverse range of cultural industry activities are 

aggregated in the database and include: cultural festivals, events, 
spaces (e.g. museums, cinemas and venues), facilities (e.g. arts 

centres and design studios), heritage, education courses, policies 
and organisations.  Creative industries are also diverse.  Creative 
Edge data collection includes the following creative sectors: crafts, 

fashion, design, advertising, publishing, digital media, software, 
gaming, TV, radio, film, architecture, photography, arts, music, 

theatre and technology. 

The Creative Edge project will continue to advance the debate 
around culture and creative industry statistics.  When the project 
work is complete it will provide a unique insight into patterns in 

culture and creative industries in the partner regions, and also very 
importantly provide tools for data driven policymaking. 
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        Update on Creative Edge activities  

 
The Creative Edge project received €1.1 million in funding through the European Union‟s Interreg 4B initiative under the 

Northern Periphery Programme (NPP) and brings together universities, development agencies and industry bodies from 
Ireland, Northern Ireland, Finland and Sweden. The main objective of the project is to promote the active participation of 
local creative organisations and businesses in global markets while also aiding them in their ability to attract and utilise 

local emerging creative talent in these markets. Some recent and planned activities of the project are as follows: 

 After the launch of MyCreativeEdge Pauline White and Ian Brannigan from the WDC hit the airwaves in the 

west of Ireland on Ocean FM, Galway Bay FM and Castlebar Community Radio. 

 Partners are implementing marketing and promotion strategies for my MyCreativeEdge in their regions to 

increase the number of business profiles and creative graduate profiles on the site.  

 Three information workshops on recruiting potential tenants and landlords to aid the future development of 

Creative Hubs in Banbridge, Armagh and Newry were held in Northern Ireland in August. 

 Creative Edge is in the process of planning its next Operational Committee meeting due to be held in Umeå in 

Sweden on September 17th. 
 

Our next newsletter will focus on other innovative activities that are part of the Creative Edge project, such as the Creative 
Talent Mentoring Programme, the Talent Voucher Scheme, the Export Skills Workshops and the Creative Edge Policy 

Toolkit.  

Launch of the Lurgan Creative Hub    The Lurgan Creative Hub on William Street 

      

 

 

 

 

                

         

 

NUI Galway Contact Details: 
Angela Sice 

Development Officer 

The Whitaker Institute for Innovation and Societal Change  

National University of Ireland, Galway 

Galway, Ireland 

Phone: +353-91-492817 

Email: angela.sice@nuigalway.ie 
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Written and compiled by: 
Aisling Murtagh 

Creative Edge Research Assistant 

The Whitaker Institute for Innovation and Societal Change 

National University of Ireland, Galway 

Galway, Ireland 

Phone: +353-91-494327 

Email: aisling.murtagh@nuigalway.ie 
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