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Rural Creative Industries Case Study:  
Creative Edge – A Northern Periphery Programme (NPP) Interreg project 

 
The Western Development Commission of Ireland is a partner in an interreg-funded project called 
Creative Edge (www.creative-edge.eu). It is funded under the Northern Periphery Programme and the 
other partners are in Northern Ireland, northern Sweden and northern Finland. The issues for rural 
creative people and businesses are quite similar across the partner regions. 

Map 1: Partner regions in the Creative Edge project 

 
 
The objectives of the Creative Edge project directly address some of the key issues for rural creative 

industries set out in the paper Creative Industries’ Role in Rural Development: The case of the West of 

Ireland. 

 Increase export activity – rural creative businesses often have limited local demand and need to 
increase exports (internationally or to other parts of their own country) in order to be viable and / or 
to grow. In the West of Ireland the recession that began in 2008 greatly reduced domestic demand 
for creative products and services and has driven many creative businesses to look more towards 
export and tourist markets.  

 Facilitate networking – many rural creative entrepreneurs can feel isolated, especially as a high 
proportion are sole traders and many work from their own homes.  Networking and identifying 
opportunities for collaboration is critical for small rurally based creatives.  

 Improve employment prospects for young creative talent – many new graduates in creative 
disciplines leave rural areas to find employment in cities.  Greater opportunities to gain experience 
working in the creative sector in their own rural region or to set up their own business will help 
retain this creative talent which is the key resource for the sector.        

 

http://www.creative-edge.eu/


Some of the project’s activities that are most relevant to rural development are: 
 
1. MyCreativeEdge – The Creative Showcase for Europe’s Northern Edge 

(www.mycreativeedge.eu)  
This website was launched in mid-June to provide a platform for creative businesses, freelancers 
and jobseekers in the partner regions to showcase their creative work to potential international 
clients and customers.  The WDC are the lead partners in its development.  Its aim is to increase 
export activity by creative businesses, most of whom are based in rural locations. By providing a 
showcase which will be marketed and advertised internationally, including to the diasporas of these 
regions, individual rural creative businesses (many of whom are single person operations) can 
greatly increase their international reach.  

 
The peripheral location and rural nature of the regions is used as a unique and important selling 
point for attracting website visitors.  This is particularly true for creative activities where the 
landscape provides inspiration such as visual arts, photography, film making and crafts.  For 
creative technology services the ‘pitch’ focuses more on the fact that location is irrelevant as these 
services can be provided online from even the most rural location.  

 
Creative businesses, freelancers or new graduates apply to join the site and then create their own 
profile which illustrates their creative work. Members’ can also access a networking forum where 
they can engage with others working in their field from across the four regions and seek advice.  
There is also a resources section with advice on increasing exports including a specific ‘social 
media toolkit’ to assist creative businesses to make the most of social media.  

 

 

http://www.mycreativeedge.eu/


 
2. Creative Edge Talent Voucher Scheme 

A pilot talent voucher scheme is open for applications at the moment.  Creative businesses who are 
featured on www.mycreativeedge.eu can apply for a talent voucher to a maximum of €2,000 to 
contract a new/emerging creative talent who is also featured on the site to do a specific assignment 
for them.  It will hopefully provide valuable experience for new talent, may lead to further 
collaboration and help retain the young talent in the region. It will also help creative businesses with 
a project that will hopefully lead to new business opportunities.  This is operating in all of the 
partner regions except Northern Ireland. 
 

3. Mentoring programme 
The mentoring programme is being run in Finland and Sweden to match up young, emerging 
creative talent with established mentors to assist the young talent to establish their own business 
and remain in their area.  In total 30 people are involved as mentors and mentees. The programme 
is still running but so far one company has been established, one mentee has gained an internship 
with their mentor company and one mentor/mentee partnership has submitted an application for 
funding for a film project.  

 
4. Creative Steps 

The Creative Steps programme gave young creative talent real world experience of working with a 
company, working in international teams and working online. The objective again was to provide 
new talent with experience that would improve their chances of finding employment or establishing 
their own business in their home region. Four emerging creative talents from each of the partner 
regions were divided into four international teams and each was given an assignment from a real 
business and had to develop a creative solution. The programme involved two weeks of face to 
face work, and two weeks of online working across four countries.  The assignments were from 
Spinfy (an app developer), Creative Summit (a conference organiser), R4 Tyres (a tyre bale 
recycling company) and Whitaker Institute (newly launched university institute).  A model of the 
programme will be produced. See  
http://www.creative-edge.eu/wp-content/uploads/2012/07/Creative-Edge-Newsletter-June-2013.pdf  

 
Contact: 
Pauline White, Policy Analyst, Western Development Commission paulinewhite@wdc.ie 
For more information: www.creative-edge.eu  
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