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Demand and Supply: The sustainability of the Picture Palace 

Country Cinema Admissions 
per person (2009) 

Iceland 5.20 
Ireland 4.35 
USA 4.27 
Australia 4.10 
 

Ireland boasts one of the highest cinema 
admissions per person in the world. 
Second only to Iceland a country that has 
one cinema per 15,000 of its population, 
compared to Ireland where it is one 
cinema per 71,000 people. Respective 
figures for the US and Australia are 7,809 
and 11,424 persons per cinema. 

Estimates of the total audience reach are 
213,199 as per the 2011 census. In the past four years, cinema attendance has 
increased year on year at an average rate of 2.6% in Ireland. With regard to Galway, the 
Galway Film Society recorded an annual increase of 8.7% in audience numbers in 2011. 
The potential for growth is marked. Interest in and knowledge of the Picture Palace has 
been promoted through traditional and new media. 470 Facebook likes brings with it a 
weekly reach of 2,617 persons, which is growing steadily. Two sell out gala screenings, 
fundraising events and the obvious build progression has helped build brand 
awareness.       

The Picture Palace Numbers 
Screens 3 
Seats 328 
Minimum screening 
per week 

63 

Performances per 
annum 

3,213 

Annual seating 
capacity 

351,288 

Admissions (based 
on 25% occupancy) 

87,822 (for first 
year, projected 3% 
growth per annum.) 
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Economic Impact: Five-year projection 

Five year economic impact of The Picture 
Palace = €5.3 million 

Direct expenditure 

Indirect expenditure 

Based on conservatively projected seat sales The Picture Palace will serve as an active 
economic entity in Galway’s new cultural quarter. Accounting for displacement (money 
which would have been spent elsewhere) the direct economic impact of The Picture Palace 
over the next five years stands at just over €2.5 million. Indirect impacts in terms of 
ancillary / related expenditure brought into the local economy equates to €2.2 million 
giving a multiplier effect of 1.78.  

Barrowclough et al. (2007) 
identify the pattern of 
induced expenditure of 
independent cinema 
attendees.  

Spending Breakdown 
Direct spend 
(admission + snacks) 

52% 

Food and Drink 34% 
Transportation 6% 
Accommodation 2% 
Miscellaneous 6% 
 

Employment Impact Community Impact 

Beyond expenditure impacts the project involves 
employment impacts, both current and future. Over 
the course of the cinema’s construction a total 
number of 34 full-time contract jobs will have been 
created. Running the cinema will require three full 
time staff, two part time projectionists, and up to 
eight part time ushers. Including employees of the 
bar, café and bookshop, employment will bring a 
further injection into the local economy in the form 
of wages in the region of €1.95 million over the five 
years. 

- Promoting independent cinema in 
the West of Ireland.  

- The Picture Palace will  support, 
showcase and encourage local and 
regional community film-making 

- Schools programmes at both 
Primary and Secondary level. 

- Cineclub for young families and 
targeted cinema for the elderly. 
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 Promoting 
Galway as a 
site of 
Cultural 
Production 
and 
Consumption 

Galway city and the 
surrounding region is home to 
some of the country’s leading 
lights in the audio visual 
sector. This growth industry, 
which accounts for over 40 
businesses in Galway County 
alone, is widely recognised for 
its future growth potential. 
The Picture Palace will provide 
an international standard 
showcase for local talent and 
help grow the industry in 
Ireland.  

The Picture Palace will help 
reshape the city of Galway by 
consolidating a new cultural 
quarter close to the historic 
Spanish Arch. The Picture 
Palace is an active agent of 
economic change.  

The Picture Palace promises to 
make a lasting contribution to 
the social, cultural and 
economic fabric of Galway and 
to the west of Ireland. As 
many have observed, it is the 
'missing piece' in our cultural 
landscape, finally putting us 
on a par with Dublin, Cork and 
Belfast in terms of the 
provision of independent Irish 
and international cinema. 
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